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As organizational leaders worry about the appalling low percentage of people who feel
engaged in their work, academics are trying to understand what causes an increase
in engagement. We collected survey data from 231 team members from two organiza-
tions. We examined the impact of team members’ emotional intelligence (EI) and their
perception of shared personal vision, shared positive mood, and perceived organizational
support (POS) on the members’ degree of organizational engagement. We found shared
vision, shared mood, and POS have a direct, positive association with engagement. In
addition, shared vision and POS interact with EI to positively inﬂuence engagement.
Besides highlighting the importance of shared personal vision, positive mood, and POS,
our study contributes to the emergent understanding of EI by revealing EI’s amplifying
effect on shared vision and POS in relation to engagement.We conclude by discussing the
research and practical implications of this study.
Keywords: vision, mood, engagement, emotional intelligence, individual differences, psychological climate
INTRODUCTION
Employee engagement has quickly become an important construct
in organizational studies (e.g., Crawford et al., 2010; Rich et al.,
2010; Gruman and Saks, 2011; Saks and Gruman, 2014). Empiri-
cal research suggests that employee engagement drives a number
of positive individual and organizational outcomes (Saks andGru-
man, 2014), including, for example, job performance (Rich et al.,
2010), job satisfaction (Saks, 2006), and helping organizations
reach their potential through business growth and proﬁtability
(Saks, 2006; Macey et al., 2009). Moreover, employee engage-
ment is viewed as a source of competitive advantage (Kular et al.,
2008), has become a catalyst for rethinking performance manage-
ment systems (Gruman and Saks, 2011), and is used as a tool for
improving talent management (Macey et al., 2009).
In spite of what we have learned so far about employee engage-
ment, there is still a clarion call for more work to be done
(e.g., Christian et al., 2011; Saks and Gruman, 2014). One under
investigated area relates to the possible antecedents of employee
engagement. For example, Saks (2006) pointed out “. . .there
is little empirical research on the factors that predict employee
engagement” (p. 604). More recently, Macey and Schneider
(2008) lamented that “potential antecedents and consequences of
engagement. . .have not been rigorously conceptualized,much less
studied” (p. 304).
Our purpose is to address the need for further research on
the antecedents of engagement. We ﬁrst deﬁne employee engage-
ment and review the current research on its antecedents. In doing
so, we show that little has been done to explore the complex
socio-psychological antecedents of engagement. Next, we test the
associationof twopsychological climate factors andorganizational
support with employee engagement and whether individual char-
acteristics moderate the relationship with engagement. Speciﬁ-
cally, we investigate the association of (1) shared personal vision
and shared positive mood (climate factors), (2) perceived organi-
zational support (POS), and (3) peer-rated employee emotional
intelligence (EI) with organizational engagement. Finally, we dis-
cuss the research and practical implications and contributions of
these results and propose directions for further research.
THEORY AND HYPOTHESES
ENGAGEMENT
Todate the deﬁnitionof engagement still lacks universal agreement
(Kular et al., 2008), but most refer to Kahn’s (1990) deﬁnition,
which denotes employee engagement as “the harnessing of orga-
nization members’ selves to their work roles” (p. 694). More
recent deﬁnitions tend to deﬁne employee engagement as an emo-
tional and intellectual commitment to the organization (see Saks,
2006) and a representation of the level of personal commitment
employees are willing to make or to invest in their job (Macey
and Schneider, 2008). Others have noted that employee engage-
ment represents the amount of discretionary effort employees
will exhibit in their job (Frank et al., 2004). Similar constructs
to employee engagement have also been presented like “work
engagement” (“a relatively enduring state of mind referring to
the simultaneous investment of personal energies in the experi-
ence or performance of work,” Christian et al., 2011, p. 95) and
“job engagement” (“the investment of an individual’s complete
self into a role,” Rich et al., 2010, p. 617), resulting in some ini-
tial discussion exploring the difference between work, job and,
employee engagement (see Christian et al., 2011).
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Drawing on the denotation of engagement being role related,
Saks (2006) suggested that there are work roles (job engagement)
and the role of being an organizational member (organizational
engagement) that comprise employee engagement. These two
forms of engagement were operationalized by using items that
assess an employee’s “psychological presence in their job and orga-
nization” (Saks, 2006, p. 608). For the present study, we explore
how individual characteristics impact one’s commitment to and
connection with their role as an organizational member. Our
particular interest is the connection one feels with something
relatively more distant from themselves (i.e., the organization)
as opposed to something more in their direct control (i.e., the
job). At a time when employee engagement is still in decline in
the United States in spite of a recovering economy and when
globally 40% of employees still report they are unengaged (Aon
Hewitt, 2013), organizations are clamoring to ﬁgure out how to
strengthen the connection between the organization and their
employees. We are curious as to what individual characteristics
drive a person’s commitment to and afﬁliation with the organi-
zation they join. Thus, we focus on organizational engagement
(herewith called engagement or employee engagement) in this
study.
Antecedents of engagement
Recently scholars have started to explore the potential antecedents
to employee engagement. Drawing upon social exchange theory
(Cropanzano and Mitchell, 2005), prior research has found that
job-related factors such as job characteristics and organizational
support positively inﬂuence engagement (Kahn, 1990; Saks, 2006;
Kular et al., 2008). In one of the earliest studies to look at the
antecedents of engagement, Saks (2006) suggested that POS, per-
ceived supervisor support, reward and recognition, procedural
justice, and distributed justice were possible antecedents. As noted
by Saks and Gruman (2014), most of the work on the antecedents
of engagement has focused on measuring perceived work condi-
tions, “neatly organized as job demands and job resources” (p.
167). These job demand (e.g., job task) and job resources (e.g.,
job control, job autonomy, job feedback, etc.) variables are not
without their limitations (Saks and Gruman, 2014). For example,
much of the research on employee engagement has focused on the
job task, but “although the task is central, it is the degree to which
the person can implement his or her preferred self in the work that
is key” (Macey and Schneider, 2008, p. 21).
In contrast, Rich et al. (2010) found that value congruence,
POS, and core-self evaluations had direct effects on engagement
and that engagementmediated the impact of these three factors on
the performance of ﬁreﬁghters. These scholars argue that engage-
ment “reﬂects simultaneous investment of cognitive, emotional,
and physical energies in such a way that one is actively and com-
pletely involved in the full performance of a role” (p. 622). We
are interested in further understanding what “emotional energies”
and individual characteristics, related to one’s “preferred self” and
vision of a preferred, ideal future, lead to engagement. It is on this
line of inquiry that our work builds.
Thus, while the aforementioned work on the antecedents
of employee engagement represents a signiﬁcant initial step
toward understanding the drivers of engagement, it provides
an incomplete explanation for the complex socio-psychological
phenomenon engagement represents. If employee engagement is
driven by an employee’s level of psychological presence in and
emotional commitment to their role as organizational member,
then a better understanding of the psychological drivers (e.g.,
aspirations, hopes, mood, etc.) and emotional and social capa-
bilities of an employee should help identify other key antecedents
of engagement. For example, it would seem that an exploration
of antecedents that measure “the degree to which the person
can implement his or her preferred self” (Macey and Schnei-
der, 2008. p. 21) would be a critical antecedent of employee
engagement.
SOCIO-PSYCHOLOGICAL ANTECEDENTS
Psychological climate has been deﬁned as the “perceptions that
assess the signiﬁcance and meaning of work environments to indi-
viduals” (James et al., 2008). A key inﬂuence on the perceptions
employees have about the organization is the emotions employees
feel (James et al., 2008). Emotions play a central role in nearly all
action. Emotions excite interest, focus attention, alert the need for
change, and move people to act (Fredrickson, 2001). Emotions
also inﬂuence how people cope with challenge and threat, set new
goals, learn new behaviors and draw on others for help or support
(Fredrickson, 2001; Fredrickson and Branigan, 2005). The ﬁelds
of positive psychology (Seligman and Csikszentmihalyi, 2000) and
positive organizational scholarship (Cameron and Spreitzer, 2012)
have accentuated a relational and contextual perspective to emo-
tion: the extent to which an organization’s climate is emotionally
positive or negative to an individual.
Intentional Change Theory (Boyatzis, 2008) postulates that
both positive emotions play an important part of the push-
pull affecting a person’s behavior through the neuro-endocrine,
emotional, cognitive, and perceptual systems. In groups and orga-
nizations, the overabundance of positive to negative emotion
forms a critical ratio as to the engaging nature of the environ-
ment, helping employees to open their minds and hearts, as well
as increase the constructive aspects of social contagion (Fredrick-
son, 2001; Cameron, 2008). Further, others have suggested that
the presence of positive personal dimensions of hope, vision,
compassion, and overall positive mood are the essential compo-
nents of an overall positive emotional climate (Fredrickson, 2001;
Boyatzis, 2008; Cameron, 2008). These personal dimensions pre-
dict how open people are to others and others’ ideas, the degree to
which they feel connected to and involved in both their work and
with others, and how resilient they will be in moments of setback
or failure. Thus, assessing these positive dimensions may present
an important link to levels of employee engagement. Namely, as
employees feel like the organization shares their personal vision
for their work and feel positive about and supported by the orga-
nization for whom they work, they will likely be more engaged in
their role as organizational members.
As a way of classifying these personal factors, Boyatzis (2008)
grouped personal hopes, dreams, possibilities, positive outlook,
and self-directed learning goals that make up one’s ideal self
into what he called the “positive emotional attractor” (PEA, see
Boyatzis, 2008). For the purposes of this study, we operational-
ize the PEA as shared personal vision and shared positive mood.
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We propose these two psychological climate factors will have a
positive association with engagement. Shared vision captures the
positive emotions employees feel about the organization’s view of
the future and management’s commitment to reach a particular,
clearly deﬁned vision or purpose. Shared positive mood captures
how employees feel about their work in the organization and the
organization itself. High quality, positive relationships at work
engender positive emotions, which can increase both individual
and organizational commitment and effectiveness (Dutton and
Ragins, 2007). Thus, we propose that these two climate factors
enable shared, high quality connections with those one works
with and to one’s work, to in turn promote higher engagement.
In support of this direction of inquiry, one recent study found a
strong relationship between employees’ shared positive mood and
their level of engagement (Wijhe et al., 2011). We hypothesize the
following:
Hypothesis 1
Shared personal vision positively associates with organizational
engagement.
Hypothesis 2
Shared positive mood positively associates with organizational
engagement.
PERCEIVED ORGANIZATIONAL SUPPORT
Perceived organizational support is deﬁned as “a general belief
that one’s organization values [employees’] contributions and
cares about their wellbeing” (Saks, 2006, p. 605; cf Rhoades and
Eisenberger, 2002). In addition to the socio-psychological climate
factors as possible key antecedents to engagement, Saks (2006) was
the ﬁrst to test the association between POS and engagement. He
found support for a positive relationshipbetweenPOSand engage-
ment. Surprisingly, this line of inquiry has not been extended. We
could not ﬁnd additional studies that used POS as an indepen-
dent variable and testing its relationship with engagement as a
dependent variable.
Following our interests and the literature reviewed earlier, we
retest Saks’ (2006) original hypothesis that proposed POS will
have a positive association with engagement. More importantly,
in addition to retesting Saks’ (2006) initial ﬁnding, we seek to
extend his work in the present study by examining the relation-
ship between EI, POS, and engagement (discussed in more detail
later). In sum, we hypothesize the following:
Hypothesis 3
Perceived organizational support positively associates with orga-
nizational engagement.
EMOTIONAL INTELLIGENCE
As a distinguishing individual capability, EI has caught the atten-
tion of scholars and practitioners alike (e.g., Goleman et al.,
2002; Matthews et al., 2002; Ashkanasy and Daus, 2005; Mayer
et al., 2008; O’Boyle et al., 2011; Walter et al., 2011). Some have
acknowledged that much of the increased scholarly interest in EI is
likely related to the mounting research showing the predictive and
construct validity of EI (e.g., Ashkanasy and Daus, 2005; O’Boyle
et al., 2011).
To date, most research has intelligence and motivation as rel-
atively separated constructs (e.g., Kanfer and Heggestad, 1997;
Kanfer and Ackerman, 2000; Schmitt et al., 2003). Certainly EI
is not g, but EI combines affective and cognitive abilities, there-
fore cognitive processes are a signiﬁcant part of EI. From their
study on determinants of work motivation, Kanfer and Ackerman
(2000) concluded: “The results of this study add to the growing
body of evidence demonstrating the independence of individual
differences in motivation and individual differences in intellectual
abilities—as indexed by measures that aim primarily at assess-
ing g” (p. 480). In their review, Schmitt et al. (2003) concluded
that personality (not intelligence) was the primary predictor of
motivation.
Under the current conceptualization of EI, there are three pri-
mary domains of research (Caruso, 2003). The ﬁrst of these three
treats EI as a set of interrelated intellectual abilities related to using
emotional information. This domain is similar to models of gen-
eral intelligence (Mayer and Salovey, 1997). The second domain
is a trait approach that treats EI as a set of traits for adapting
and coping. This domain is similar to models of personality and
dispositional traits (Bar-On, 2000).
Finally, the third domain is a behavioral approach based on
behavioral competencies. Similar to leadership competency mod-
els, this approach is related to combining affective and cognitive
abilities. Under this third, behavioral domain (Boyatzis, 2009), EI
is deﬁned as the ability to be aware of self and use that awareness
to inﬂuence one’s behavior. The resulting behaviors derived from
strong EI are observable andmeasurable; therefore, this behavioral
approach to EI has been operationalized using competencies that
predict individual and team performance (see Offermann et al.,
2004; Hopkins and Bilimoria, 2008; Boyatzis, 2009).
Competencies have been deﬁned as learned capabilities that
contribute to effective performance at work (McClelland, 1973;
Boyatzis, 1982). A competency is any measurable characteristic
of a person that differentiates level of performance in a given
job, role, organization, or culture (Boyatzis, 1982). This com-
petency approach to EI combines affective and cognitive abilities,
but EI competencies are fundamentally different from competen-
cies like technical skills, which rely solely on cognitive abilities
based in the neocortex. Emotional intelligence is the ability
to recognize, understand and use emotional information about
oneself that leads to or causes effective or superior individual
performance. Emotional intelligence exists when employees con-
sistently demonstrate behaviors related to EI competencies, such
as emotional self-awareness, emotional self-control, and adapt-
ability, by drawing upon emotional information to inﬂuence
behavior.
As an important component of employees’ emotional energy
and preferred self, few studies have closely looked at association
between interpersonal capability and employee engagement. Yet,
some have suggested that behavioral competencies like commu-
nication skills and the ability to give upward feedback impact
employee engagement levels (Kular et al., 2008). To our knowledge
no one has looked at the emotional and social behaviors thatmight
impact employee engagement; but, there is compelling evidence
showing clear connections between EI and job performance (e.g.,
O’Boyle et al., 2011). Therefore, it makes sense that there may be
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a relationship between employee engagement and the emotional
capability on the part of the employee. High EI should enable
an employee to form, develop, and manage positive relationships
with others (Goleman et al., 2002). Strong relationships at work
should then lead to stronger connections with one’s organization
(Dutton and Ragins, 2007).
Emotional intelligence as a moderator
There has been little research relating EI to psychological climate.
Some initial results show that managers’ EI positively correlates
with climate (Momeni, 2009). Further, “evidence does suggest
that EI has potential to help scholars better understand leadership
emergence, speciﬁc leadership behaviors, and leader effectiveness”
(Walter et al., 2011, p. 55). As noted earlier, a positive climate can
create an environment where people feel engaged and committed
to their work and their organization. On the other hand, when the
climate is negative and emotions are toxic, employees disengage
from work, morale suffers, and performance drops (Frost, 2003).
Still, as ameaningful,multi-faceted construct, engagement has not
been sufﬁciently explored as it relates to EI.
How one performs in his or her job has been linked to the
person’s level of engagement (e.g., Salanova et al., 2005; Ho et al.,
2011) and employee engagement has been shown as a key predic-
tor of individual, team, and business performance (e.g., Harter
et al., 2002; Crawford et al., 2010; Gruman and Saks, 2011). Sim-
ilarly, EI predicts job performance (O’Boyle et al., 2011). Latham
and Pinder (2005) observed: “Research now shows that traits
predict and/or inﬂuence job search and choice of job, as well
as job performance and satisfaction. These traits include extro-
version, conscientiousness, self-regulatory and self-monitoring
strategies, tenacity, core self-evaluations, and goal orientation”
(p. 488).
The behaviors that compose EI competencies help employees
gain self-knowledge and engage in self-regulation to effectively
facilitate relationships with others. Because EI is centered on
understanding and managing self and employee engagement is
about connecting oneself to one’s role as an organizational mem-
ber, we surmise that EI will help facilitate the connection of self
to an organizational role. We found one study (Ravichandran
et al., 2011) that looked at the relationship between EI and work
engagement and found no direct relationship.
We surmise that EI will impact engagement but, as noted ear-
lier, prior research has not found this relationship to be one of a
direct association. In contrast, we believe EI will have an “amplify-
ing” role in its association with psychological climate factors, POS,
and employee engagement. By“amplifying,”wemean to suggest EI
increases the positive association of POS and psychological climate
factors on engagement. We theorize that as an individual charac-
teristic, EI does not have a direct association with organizational
engagement because EI is centered on the self, particularly the self-
awareness and self-management aspects of the self. On the other
hand, POS, shared personal vision, and shared positive mood are
constructs that assess how employees feel about the organization
and their role as organizational members. This level of assessment
of comparing self to one’s organizational role will be enhanced
the more self-knowledge an employee possesses. As employees are
clear about who they are, what they value, what they aspire to be,
what they are good at doing, what type of support they want and
need, for example, they can make more accurate judgments as to
whether their goals and aspirations are being met.
Therefore, we believe EI will amplify the association between
POS, mood, and vision and engagement. For example, EI can
help an employee understand his or her personal vision and
to assess the degree to which this vision is shared. EI likely
empowers self-management to reconcile concerns about possi-
ble disconnects between an employee’s personal vision and the
employee’s role as an organizational member. As the association
between vision and one’s organizational role weakens, for exam-
ple, EI can enable an employee to recognize and appreciate this
disconnect and use self-management behaviors like emotional
self-control and/or adaptability to rectify and strengthen the rela-
tionship. As EI increases, clarity and management of one’s vision
and mood increases, which can in turn increase engagement. In
sum, we propose that EI serves as a “check and balance” to amplify
the association between POS and climate factors and engage-
ment that would not be possible without the self-awareness and
self-management capability that EI provides.
Therefore, we predict there will be positive association between
EI, psychological climate, POS, and employee engagement such
that EI will amplify the positive association shared vision, posi-
tive mood, and POS have on organizational engagement. In sum,
the hypotheses that follow are designed to test the moderating
role we believe individual characteristics (EI) play in amplify-
ing psychological climate factors and POS that associate with
engagement.
Hypothesis 4
Emotional intelligence positively increases the association of
personal shared vision on organizational engagement.
Hypothesis 5
Emotional intelligence positively increases the association of
shared positive mood on organizational engagement.
Hypothesis 6
Emotional intelligence positively increases the association of POS
on organizational engagement.
RESEARCH METHOD
SAMPLE
Data were collected from one for-proﬁt public company and
one not-for-proﬁt educational institution, both headquartered
in a Midwestern state of the United States. These two con-
senting organizations agreed to provide full access to directly
contact organizational members for possible participation in a
web based data collection effort. In total, 638 engagement surveys
were sent between the two organizations with a 44.7% response
rate. Thus, 285 employees completed the engagement survey.
The Institutional Review Board approved the Informed Consent
and ethical conduct of the study at the third author’s univer-
sity, and all protocols governing the use of human subjects were
followed.
The for-proﬁt company provided email addresses to all per-
sonnel in their Information Technology department while the
not-for-proﬁt institution provided email addresses for all of its
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administrative personnel. Theweb-based surveywas administered
over a 1 month period. The engagement, POS, and climate surveys
started with the request for each employee to provide up to seven
names of their co-workers that could rate the employee’s EI. An
EI survey was then sent to each of the persons nominated. 798
co-workers completed the EI survey rating 238 study participants.
Follow-up reminders were sent twice during the survey period.
After linking the climate, engagement, POS, and EI surveys,
and retaining those cases that had complete data on all analysis
variables, we obtained an analytic sample of 231 cases. Job tenure
(time in current job) was measured ordinally on a scale ranging
from 1 (“less than 1 year”) to 4 (“more than 10 years”). The modal
response for job tenure was “between 1 and 5 years.” As noted in
Table 1, employees in the for-proﬁt organization had job tenure
of 2.32, whereas those in the not-for-proﬁt organization had job
tenure of 2.73.Work experience wasmeasured on a scale of 1 (“less
than 1 year”) to 4 (“more than 10 years”). The modal response for
each organization was “more than 10 years.”
Table 1 shows that employees in the for-proﬁt organization had
a mean score of 3.46; whereas, those in the not-for -proﬁt organi-
zation had a mean score of 3.93. Salary was measured on a scale of
1“less than 20,000” to 4“more than 100,000.”The modal response
for each organization was “between 50,000 and 100,000.” In terms
of salary, the for-proﬁt organization had a mean score of 2.89; it
was 2.62 for the not-for-proﬁt organization. There was a substan-
tial difference in the gender makeup of the two organizations;
respondents from the for-proﬁt organization were 65% male,
whereas respondents from the not-for-proﬁt organization were
Table 1 | Demographic profile of the respondents by company type.
Variable Mean (SD)
Manufacturing (for profit)
Job tenure 2.32 (0.94)
Work experience 3.49 (0.83)
Salary 2.89 (0.79)
Gender (male) 0.65
Role in Organization
Clericala 0.04
Individual contributor a 0.27
Managementa 0.69
Community college (not-for-profit)
Job tenure 2.73 (0.95)
Work experience 3.93 (0.25)
Salary 2.62 (0.78)
Gender (male)a 0.25
Role in Organization
Clericala 0.43
Individual contributora 0.41
Managementa 0.16
Manufacturing n = 158; community college n = 73.
aFor categorical variables the mean is proportion in category.
25% male. Finally, we found that in the for-proﬁt organization,
4% were clerical workers, 69% were individual contributors, and
27% were managers. For the not-for-proﬁt organization we found
that 43% were clerical workers, 16% were individual contributors,
and 41% were management.
MEASURES
Psychological climate, POS, and organizational engagement sur-
vey items used a ﬁve-point Likert scale, ranging from strongly
disagree to strongly agree. We measured EI using a seventy-two
item survey (discussed later). The climate factors were assessed
with the PNEASurvey developed byBoyatzis based on earlier work
(Boyatzis, 2008) and consisted of shared personal vision (eight
items; e.g., “I feel inspired by our vision and mission” and “Man-
agement emphasizes a vision for the future”) and shared positive
mood (ﬁve items; e.g.,“This is a great place to work”and“Working
here is a joy”). Alpha reliabilities for the two scales were as follows:
shared personal vision (0.89) and shared positive mood (0.87).
The POS scale contained three items adapted from Saks’ (2006)
scale. POS assesses the degree to which employees feel that the
organization supports who they are [i.e., “My organization really
cares about my well-being, “My organization strongly considers
my goals and values,” and “My organization shows little concern
for me” (reverse scored)]. The resulting POS scale had an alpha
reliability of 0.88.
Using Saks (2006) engagement instrument, we retained four
items to measure organizational engagement (e.g., “Being a mem-
ber of this organization is exhilarating for me” and “Being a
member of this organization is captivating”). The resulting scale
had an alpha reliability of 0.90.
The EI variables were derived from the emotional and social
competence inventory (ESCI), a 360-degree (or multi-rater) assess-
ment (Boyatzis and Goleman, 2007). The test has shown desirable
reliability and validity (Wolff, 2007), good model ﬁt, and conver-
gent and divergent validity at the scale level in a sample of more
than 67,000 test takers (Boyatzis and Gaskin, 2010). A variety of
performance and job outcome validation studies are reviewed for
this test and its earlier versions in Boyatzis (2009).
The ESCI is designed for an individual employee’s manager(s),
peers, and subordinates to rate the employee on 72 items. The sur-
vey items measure 12 distinct emotional and social competencies.
As noted earlier, we invited study participants to select up to seven
peers to rate them.
For the current study, we only used the EI scales. Because we
were assessing aspects of the interpersonal climate through the
perception of shared vision and POS, we believed we would likely
have some overlap with the social intelligence behaviors and risk
multicollinearity with the personal vision, POS and engagement
measures. As a result, we chose to focus on the EI competen-
cies rather than the SI competencies in our study. Further, when
reviewing prior research, we concluded that among the EI com-
petencies, emotional self-awareness seems to be predominantly an
internal observation. This would make others’ observation of a
team member’s emotional self-awareness more of a projection or
attribution based on features other than observed behavior.
Conceptual logic based on past EI research (e.g., Taylor and
Hood, 2011) indicates that these dimensions could be further
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combined into EI variables. We combined adaptability/positive
outlook, achievement orientation, and emotional self-control to
form a measure of EI. The resulting scale had an alpha reliability
of 0.89.
To test the research hypotheses, we estimated pathmodels using
AMOSwith simultaneous estimationof engagement.We tested the
moderation hypotheses (i.e., H4–H6) using interaction terms.
Because there has been little attention devoted to the
antecedents of engagement, there is not much theory to suggest
which control variables may be most important. Given engage-
ment is strongly connected to how one feels with their experience
at work, it made sense for us to control for the type of organiza-
tion one works for (for-proﬁt versus not-for-proﬁt), the type of
work one does (e.g., clerical versus managerial), and the amount
of time in one’s current role. We also chose to control for how
much money an employee earns since one report noted that pay is
a key driver of employee engagement (Aon Hewitt, 2013). Finally,
we also empirically examined the relevance of gender and years of
work experience as potentially important control variables, sug-
gested by Cohen et al. (2003). In sum, all estimated models control
for work experience, job tenure, salary, job type, organizational
type, and gender.
Bivariate correlations, means and standard deviations for the
analysis variables are presented in Table 2.
To further ensure the validity of the measures, we conducted
a conﬁrmatory factor analysis. The measurement model had 23
manifest variables speciﬁed as indicators of ﬁve latent constructs.
All factor loading paths were positive and signiﬁcant at the 0.001
level. Our measurement model for subsequent analysis had a good
ﬁt (Chi square 470, 219 df, IFI 0.930, CFI 0.929, RMSEA 0.071).
The model had a PCFI of 0.737, indicating that the model was
parsimonious and had acceptable ﬁt.
RESULTS
Table 3 displays the results of our hypotheses testing. In all mod-
els, we added interaction terms separately to the model to aid
interpretation and reduce concerns of multicollinearity.
Model 1 in Table 3 is themain effectsmodel (i.e., no interaction
terms added). The main effects model allowed us to determine
which variables have direct effects on engagement. As reported
earlier, prior research (Ravichandran et al., 2011), has not found
EI to have a direct effect on engagement. We found a similar
result in that model 1 shows EI (b = −0.06, p > 0.05) does
not have a signiﬁcant association with organizational engagement.
On the other hand, hypotheses 1, 2, and 3 are supported in
that shared personal vision (b = 0.24, p < 0.01), shared posi-
tive mood (b = 0.46, p < 0.01), and POS (b = 0.24, p < 0.01)
all have positive, signiﬁcant associations with engagement. Finally,
Model 1 explains 54% of the variability in organizational engage-
ment.
Model 2 adds the interaction terms of EI∗shared personal vision
to the model. Table 3 shows that EI∗shared personal vision has a
signiﬁcant positive association with organizational engagement
(b = 0.31, p < 0.01). This coefﬁcient suggests that increasing
levels of EI amplify the relationship between shared vision and
engagement; thus, we ﬁnd support for hypothesis 4. Figure 1
shows this interaction graphically. As can be seen from Figure 1,
the slope for individuals with high levels of EI is steeper than
the slope for individuals with lower levels of EI. In fact, Figure 1
indicates that individuals with high EI and low shared vision are
less engaged in their organizations; yet, individuals with high EI
and high shared vision are more engaged.
Model 3 in Table 3 adds the interaction terms of EI∗shared
positive mood to the model. Model 3 shows that EI∗shared
positive mood does not have a signiﬁcant association with organi-
zational engagement (b = 0.01, p > 0.05). As a result, we rejected
hypothesis 5.
Model 4 in Table 3 adds the interaction terms of EI∗POS to
the model. EI∗POS does have a signiﬁcant positive association
with organizational engagement (b = 0.16, p < 0.05). This coefﬁ-
cient suggests that increasing levels of EI amplify the relationship
between POS and engagement. As a result, we accepted hypothesis
6. Figure 2 shows this interaction graphically. As can be seen from
Figure 2, the slope for individuals with high levels of EI is steeper
than the slope for individuals with lower levels of EI. Figure 2 indi-
cates that individuals with high EI and low POS are less engaged
in their organizations; yet, individuals with high EI and high POS
are more engaged.
In sum, we found that peer-rated EI moderates the associ-
ation of shared personal vision and POS with organizational
engagement but does not do so with shared positive mood.
DISCUSSION
THEORETICAL CONTRIBUTIONS
Our primary contribution is we have conﬁrmed POS’s impact
on engagement and have introduced two additional antecedents
(shared personal vision and shared positive mood) to engagement
worthy of additional further research. We have extended prior
Table 2 | Means, standard deviations, and correlations for the studied variablesa.
Mean SD 1 2 3 4
(1) Shared personal vision 4.02 0.73
(2) Shared positive mood 4.37 0.68 0.61**
(3) Organization engagement 3.80 0.84 0.59** 0.65**
(4) Perceived organizational support 3.99 0.97 0.61** 0.54** 0.59**
(5) Emotional intelligence 4.20 0.48 0.23** 0.29** 0.20** 0.27**
an = 231; **p < 0.01.
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Table 3 | Unstandardized regression coefficients for organizational engagement.
Model 1 Model 2 Model 3 Model 4
Company −0.02 (0.11) −0.02 (0.11) −0.02 (0.11) −0.03 (0.12)
Gender 0.01 (0.09) 0 (0.09) 0.01 (0.09) 0 (0.09)
Clerical 0.11 (0.14) 0.06 (0.14) 0.11 (0.14) 0.08 (0.14)
Manager 0.19 (0.10) 0.19 (0.10) 0.19 (0.10) 0.20 (0.10)*
Work experience 0.03 (0.07) 0.04 (0.07) 0.03 (0.07) 0.04 (0.07)
Time in current role 0.06 (0.05) 0.08 (0.04) 0.06 (0.05) 0.08 (0.05)
Salary level −0.01 (0.07) −0.02 (0.07) −0.01 (0.07) −0.02 (0.07)
Emotional intelligence −0.06 (.09) −1.29 (0.44)** −0.09 (0.48) −0.68 (0.29)*
Shared personal vision 0.24 (0.08)** −1.08 (0.47)* 0.24 (0.08)** 0.25 (0.07)**
Shared positive mood 0.46 (0.08)** 0.46 (0.08)** 0.43 (0.46) 0.46 (0.08)**
Perceived organizational support 0.24 (0.05)** 0.26 (0.05)** 0.24 (0.05)** −0.43 (0.31)
EI × shared personal vision 0.31 (0.11)**
EI × shared positive mood 0.01 (0.11)
EI × perceived organizational support 0.16 (0.07)*
Constant −0.17 (0.44) 4.87 (1.83)** −0.06 (1.96) 2.26 (1.19)
R2 0.54 0.56 0.54 0.55
n = 231. Standard errors are in parenthesis. *p < 0.05; **p < 0.01.
FIGURE 1 |The effect of shared personal vision on organizational
engagement by high and low emotional intelligence (Model 2).
theory by considering the association individual characteristics
(EI), POS, and psychological climate factors (i.e., shared per-
sonal vision and shared positive mood) have with organizational
engagement. Our research contributes to the understanding of
engagement by revealing shared vision and shared positive mood
have positive, direct associations on engagement. As an additional
highlight of our results, this is the ﬁrst study, to our knowledge,
that presents EI as having an amplifying relationship between our
predictor and outcome variables. Most prior studies on EI have
only explored its role as an independent or dependent variable.
Our research emphasizes engagement’s role as a construct that is
self-driven. This canbe seen fromKahn’s (1990) original deﬁnition
of employee engagement: “the harnessing of organization mem-
bers’selves to theirwork roles”(p. 694). Even the constructwedrew
FIGURE 2 |The effect of perceived organizational support on
organizational engagement by high and low emotional intelligence
(Model 4).
upon for our measure denotes engagement in a similar way: the
connection one feels in his or her role as an organizational mem-
ber. This assesses the degree to which individuals are“attentive and
absorbed” in their work (Saks, 2006). The self-awareness and self-
management dimensions of EI work with psychological climate
factors to activate an employee’s ability to harness the self to one’s
organization, but it seems EI does not do that by itself. Although
EI alone is about awareness and management of self, it appears
insufﬁcient to directly harness the self to one’s organization.
Aswe noted at the start of this paper, very limitedwork has been
done to examine the relationship between EI and engagement. We
found only one study that explored these relationships (Ravichan-
dran et al., 2011). Although the researchers used a different
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measure of EI (i.e., Schutte et al., 1998) and a different measure for
engagement (i.e., Schaufeli et al., 2006) than the measures used in
this study, they too did not ﬁnd a signiﬁcant direct effect between
EI and engagement. EI may drive job performance (O’Boyle et al.,
2011), but, as we found, it does not seem to directly drive engage-
ment. With only these two studies assessing the direct association
of EI on engagement, we see the relationship between engagement
and EI as an important area for further research.
We also proposed EI would interact with psychological climate
factors such that EI would have an amplifying effect on the rela-
tionship between climate factors and engagement. In fact, our
results indicate that for organizational engagement, shared vision
indeed has an amplifying pattern whereby when individuals have
high EI, shared vision strengthens the level of engagement. Those
with high EI would, as our data show, be dissatisﬁed and there-
fore less engaged in a relational climate with low shared vision.
In sum, EI is an important moderator in amplifying the associ-
ation of shared vision with organizational engagement. As noted
earlier, Boyatzis (2009) and others (Goleman et al., 2002) deﬁned
EI as the ability to understand self and to use that understanding
to effectively manage self. It is conceivable that EI enables greater
clarity and understanding of climate factors and assists potentially
distant climate factors, like shared vision, to become internal-
ized and valued such that the interaction with EI produces greater
organizational engagement.
Perhaps individuals use their EI to clarify and make use of their
shared personal vision to strengthen their commitment to and
connection with their organization. Organizational engagement
items such as “one of the most exciting things for me is getting
involved with things happening in this organization,” connote a
connection beyond the functional area of one’s job. Therefore, it
is understandable to see a signiﬁcant and positive relationship
between organizational engagement and the interactions of EI
with POS and shared vision. EI may help the self (with its values,
goals, aspirations, hopes, etc.) clarify how the vision and purposes
of the organization relate to the self and to then, in turn, increase
the connection one feels to the organization.
For years organizations have created vision and mission state-
ments and research has supported the importance of their use
in organizations (e.g., Baum et al., 1998); indeed, research has
shown that vision statements are related to organizational growth
and performance (e.g., Baum et al., 1998; Kantabutra and Avery,
2010). One of the great leadership challenges is how to help
employees connect with an organization’s vision such that the
vision becomes shared and intrinsically accepted (Kouzes and
Posner, 2007). Our ﬁndings suggest that a key to that internaliza-
tion of the shared vision is the level of EI the employees possess.
As organizations invest in the EI development of their employ-
ees they are also likely enabling those employees to further link
their personal vision with the vision of the organization to in
turn increase employee engagement. Similarly, through its self-
knowledge building capability, EI helps employees realize what
type of support theywant andneed fromanorganization. In doing
so, EI ampliﬁes the association between POS and engagement.
Without high EI, employees may struggle to know themselves
and manage themselves effectively (e.g., via decisions they make
about their jobs and careers) enough to recognize what type of
organizational support is most important to them. If you don’t
know what you value and what goals are important to you, you
are less likely to know if the organization you work for cares about
your values and goals.
Finally, shared positive mood had the strongest direct asso-
ciation on organizational engagement, but it did not have an
interactive effect with EI on engagement. Employees’ shared pos-
itive mood is a driver that harnesses the self to the employees’
work in positive ways. Thus, it is no surprise to ﬁnd that when
shared positive mood is high, employees feel more engaged. As
noted earlier, Wijhe et al. (2011) also found a strong relation-
ship between employees’ shared positive mood and their level
of engagement. This is clearly an important area for additional
research.
In terms of the insigniﬁcant association between EI and mood
and engagement, prior research has argued that mood, in con-
trast to emotions, “are weaker or diffuse, last longer,. . .and tend
to elicit a wider range of cognitive and behavioral responses than
do emotions because they are not targeted toward speciﬁc causes”
(Rhee and Yoon, 2012, p. 224n1). In contrast, emotions (1) work
to provide us speciﬁc information about what our goals are and
where we stand in achieving our goals and (2) provide “ampliﬁ-
cation of goal-directed motivation” (Batson et al., 1992, p. 308).
EI is focused on being aware of and managing speciﬁc emotions.
Our items for shared positive mood assessed general feeling states
from individuals about where they work (e.g., “I enjoy working
here,” “Working here is a joy,” etc.). As a relational construct,
EI may do little to directly inﬂuence the diffuse opinions about
work.
LIMITATIONS
Even though the ﬁndings in our study generally support ﬁve out
of six of the hypotheses, the study is not without limitations that
should be considered in the design of future research. First, this
study’s sampling procedure was not random, opening the possibil-
ity of selection bias, as we have no way of knowing if the responses
to our survey are different than those that chose not to com-
plete the survey. Selection bias reduces the external validity of this
research. Further limiting the external validity of this research is
the ability to generalize differences between for-proﬁt and not-for-
proﬁt organizations due to our sampling strategy. That is, we did
not take a sample of for-proﬁt and not–for-proﬁt organizations
but chose two that were willing to participate. Differences found
between these organizations could be due to speciﬁc characteris-
tics of these two organizations rather than differences between the
for-proﬁt and not-for-proﬁt sectors.
Second, due to the large number of questions being asked of
each respondent, we were unable to ask a full set of demographic
questions (e.g., educational attainment). This characteristic of
the data collection could lead to omitted variable bias if an
unobserved factor is related to our independent and dependent
variables.
Third, upon examination of frequency tables, histograms,
box plots and distributional statistics to determine the shape
of the distributions of the individual items, we found that
items comprising the engagement and climate scales were not
normally distributed around their mean, rather most items
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in this survey showed distributions with negative skewness
and high kurtosis values, a pattern caused by many respon-
dents answering on the high end of each item. Given the
non normal distributions, we will interpret inferential results
(i.e., any signiﬁcant tests) with caution, and it should be
noted that the limited range and variance might under esti-
mate true population associations among the variables in our
model.
Finally, a commonmethodbias analysis indicated that therewas
a possibility of common method bias. We suspect this is related
to the non-normal variable distributions. Given this possibility,
we again interpret results with caution and view it as a limitation
of this research. Analyses of path models accounting for common
method biaswere estimated and showedno substantive differences
from the results presented above.
IMPLICATIONS FOR FUTURE RESEARCH
Our researchﬁndings serve as an invitation toward a new agenda in
vision, POS, EI, and engagement research. As an individual char-
acteristic, EI plays an important role in the relationship between
engagement, POS, and shared vision. We see this as a vital area for
further study. As others have done recently (e.g., Rich et al., 2010),
our conceptualization of engagement is one of engagement as a
source of motivation.
Future research should seek to understand how shared vision,
mood, and POS build on the relational aspects of engagement. In
this study we examined EI. Social intelligence relies on behaviors
that help people understand others and manage others effectively.
Engagement has relational qualities given an organization’s cul-
ture is a composite of the shared values and vision of many. It
would be interesting to see if social intelligence also plays an
amplifying role in its association with the variables used in this
study.
We join the call for additional research on the antecedents
of engagement, but our work has called attention more directly
to the importance of socio-psychological factors that may drive
engagement. More work is needed to understand EI as a mod-
erator to the relationship between shared vision and POS and
engagement. The importance and impact of positive emotions
in organizational life is a growing area of organizational scholar-
ship (Cameron and Spreitzer, 2012). Positive emotion inducing
constructs like shared vision and shared mood and individual
characteristics like EI should be further investigated given the role
they play in engagement. For example, as we noted earlier, to
date no one has studied the potential amplifying role EI may have
with shared vision on engagement. Research examining these rela-
tionships with larger more diverse organizational samples would
be a particularly important elaboration of the analyses presented
here.
Leaders must be concerned with engagement in the work-
force. Having a clear awareness of engagement levels is a useful
predictor of behavior and performance. Future research should
continue to examine engagement as an important aspect of
organizations. The current study found interesting differences
in the determinants of engagement (vision, mood, and POS
versus EI) suggesting different processes might lead individu-
als to be engaged to their organizations. Future research should
attempt to clarify why these processes are different and what
this means for managers trying to lead their workforce in an
optimum way.
IMPLICATIONS FOR PRACTICE
The purpose of our study was primarily focused on testing empiri-
cal relationships between individual characteristics, organizational
support, and psychological climate factors and engagement. On
the other hand, our ﬁndings do lend themselves to several practical
implications. First, one of the challenges in organizations today is
how to help employees believe in and become loyal to the orga-
nizational vision, see their job as important, and trust that the
organization supports its employees (Kouzes and Posner, 2007).
Certainly the level of authenticity of management and whether
their efforts to garner employee trust and commitment are at the
expense of their employees or in support of them matters, but
at a time when employee loyalty is reportedly slipping world-
wide (Brotherton, 2012), our ﬁndings offer help. We ﬁnd that
EI assumes an amplifying role for shared vision and engagement.
Therefore, organizations that work to hire employees with high EI
and to foster EI development in their organizations will strengthen
the ties between important employees’ vision, the degree they feel
supported by the organization, and their level of engagement to
the organization.
Next, our research also exposes the importance of fostering the
emotional and socio-psychological factors of climate. Our ﬁnd-
ings reveal empirical evidence of their impact on engagement at a
time when the relationship between engagement and performance
are becoming well documented (e.g.,Macey et al., 2009; Rich et al.,
2010). Therefore, organizations should work to hold up these cli-
mate factors as important psychological elements as they do the
more cognitive-based constructs like strategy, forecasting, plan-
ning, and budgeting, for example. In doing so, organizations will
begin to leverage their employees engagement as an important
competitive advantage.
CONCLUSION
This study highlights the importance of shared personal vision,
shared positive mood, and POS as key areas for further research
on engagement. This study also contributes to our growing under-
standing of EI by displaying EI’s amplifying effect on shared vision
and POS in relation to engagement. We now invite others to join
the call for understanding these and other important antecedents
to engagement.
REFERENCES
Aon Hewitt. (2013). 2013 Trends in Global Employee Engagement. Available at:
http://www.aon.com/attachments/human-capital-consulting/2013_Trends_in_
Global_Employee_Engagement_Report.pdf (accessed April 24, 2014).
Ashkanasy, N. M., and Daus, C. S. (2005). Rumors of the death of emotional
intelligence in organizational behavior are vastly exaggerated. J. Organ. Behav. 26,
441–452. doi: 10.1002/job.320
Bar-On, R. (2000). “Emotional and social intelligence: insights from the emotional
quotient inventory (EQ-i),” in Handbook of Emotional Intelligence: Theory, Devel-
opment, Assessment and Application at Home, School and in the Workplace eds R.
Bar-On and J. D. A. Parker (San Francisco, CA: Jossey-Bass).
Batson, C., Shaw, L. L., and Oleson, K. C. (1992). “Differentiating affect, mood, and
emotion: toward functionally based conceptual distinctions,” in Emotion, ed. M.
S. Clark (Thousand Oaks, CA: Sage Publications, Inc.), 294–326.
www.frontiersin.org November 2014 | Volume 5 | Article 1322 | 9
Mahon et al. Antecedents of organizational engagement
Baum, J., Locke, E. A., and Kirtpatrick, S. A. (1998). A longitudinal study of the
relation of vision and vision communication to venture growth in entrepreneurial
Firms. J. Appl. Psychol. 83, 43–54. doi: 10.1037/0021-9010.83.1.43
Boyatzis, R. E. (1982). The Competent Manager: A Model for Effective Performance.
New York, NY: John Wiley & Sons, Inc.
Boyatzis, R. E. (2008). Leadership development from a complexity perspective.
Consult. Psychol. J. 60, 298–313. doi: 10.1037/1065-9293.60.4.298
Boyatzis, R. E. (2009). Competencies as a behavioral approach to emo-
tional intelligence. J. Manag. Dev. 28, 749–770. doi: 10.1108/02621710910
987647
Boyatzis, R. E., and Gaskin, J. (2010). A Technical note on the ESCI and ESCI-U:
Factor Structure, Reliability, Convergent and Discriminant Validity using EFA and
CFA. Boston, MA: Hay Group.
Boyatzis, R. E., and Goleman, D. (2007). Emotional Competency Inventory (ESCI).
Boston, MA: The Hay Group.
Brotherton, P. (2012). Employee loyalty slipping worldwide; respect, work-Life
balance are top engagers. Train. Dev. 66, 24.
Cameron, K. (2008). Positive Leadership. San Francisco, CA: Berrett-Koehler
Publishers, Inc.
Cameron, K. S., and Spreitzer, G. M. (eds). (2012). The Handbook of Positive
Organizational Scholarship. New York, NY: Oxford University Press.
Caruso, D. (2003). Deﬁning the inkblot called emotional intelligence. Issues Recent
Dev. Emot. Intell. 1. Available at: http://www.eiconsortium.org (accessed February
22, 2004).
Christian, M. S., Garza, A. S., and Slaughter, J. E. (2011). Work engagement:
a quantitative review and test of its relations with task and contextual
performance. Pers. Psychol. 64, 89–136. doi: 10.1111/j.1744-6570.2010.
01203.x
Cohen, J., Cohen, P., West, S. G., and Aiken, L. S. (2003). Applied Multiple
Regression/Correlation Analysis for the Behavioral Sciences, 3rd Edn. Mahwah,
NJ: Erlbaum.
Crawford, E. R., LePine, J. A., and Rich, B. L. (2010). Linking job demands and
resources to employee engagement and burnout: a theoretical extension and
meta-analytic test. J. Appl. Psychol. 95, 834–848. doi: 10.1037/a0019364
Cropanzano, R., and Mitchell, M. S. (2005). Social exchange theory: an interdisci-
plinary review. J. Manag. 31, 874–900. doi: 10.1177/0149206305279602
Dutton, J. E., and Ragins, B. R. (eds). (2007). Exploring Positive Relationships at
Work: Building a Theoretical and Research Foundation. Mahwah, NJ: Lawrence
Elrbaum Associates, Publishers.
Frank, F. D., Finnegan, R. P., and Taylor, C. R. (2004). The race for talent: retaining
and engaging workers in the 21st century. Hum. Res. Plan. 27, 12–25.
Fredrickson, B. L. (2001). The role of positive emotions in positive psychology. Am.
Psychol. 56, 218–226. doi: 10.1037/0003-066X.56.3.218
Fredrickson, B. L., and Branigan, C. (2005). Positive emotions broaden the scope
of attention and thought-action repertoires. Cogn. Emot. 19, 313–333. doi:
10.1080/02699930441000238
Frost, P. J. (2003). Toxic Emotions at Work. Boston, MA: Harvard Business School
Press.
Goleman, D., Boyatzis, R., and McKee, A. (2002). Primal Leadership: Realizing the
Power of Emotional Intelligence. Boston, MA: Harvard Business School Press.
Gruman, J. A., and Saks, A. M. (2011). Performance management and employee
engagement. Hum. Res. Manag. Rev. 21, 123–136. doi: 10.1016/j.hrmr.
2010.09.004
Harter, J. K., Schmidt, F. L., and Hayes, T. L. (2002). Business-unit-level relationship
between employee satisfaction, employee engagement, and business outcomes: a
meta-analysis. J. Appl. Psychol. 87, 268–279. doi: 10.1037/0021-9010.87.2.268
Ho, V. T., Sze-Sze, W., and Chay Hoon, L. (2011). A tale of passion: linking job
passion and cognitive engagement to employee work performance. J. Manag.
Stud. 48, 26–47. doi: 10.1111/j.1467-6486.2009.00878.x
Hopkins, M. M., and Bilimoria, D. (2008). Social and emotional competencies
predicting success for male and female executives. J. Manag. Dev. 27, 13–35. doi:
10.1108/02621710810840749
James, L. R., Choi, C. C., Ko, C. E., McNeil, P. K., Minton, M. K., Wright, M.
A., et al. (2008). Organizational and psychological climate: a review of theory
and research. Eur. J. Work Organ. Psychol. 17, 5–32. doi: 10.1080/1359432070
1662550
Kahn, W. A. (1990). Psychological conditions of personal engagement and
disengagement at work. Acad. Manag. J. 33, 692–724. doi: 10.2307/256287
Kanfer, R., and Ackerman, P. L. (2000). Individual differences in work motivation:
further explorations of a trait framework. Appl. Psychol. Int. Rev. 49, 470–482.
doi: 10.1111/1464-0597.00026
Kanfer, R., and Heggestad, E. D. (1997). “Motivational traits and skills: a person-
centered approach to work motivation,” in Research in Organizational Behavior,
Vol. 19, eds L. L. Cummings and B. M. Staw (Greenwich, CT: JAI Press, Inc.),
1–56.
Kantabutra, S., and Avery, G. C. (2010). The power of vision: statements that
resonate. J. Bus. Strategy 31, 37–45. doi: 10.1108/02756661011012769
Kouzes, J. M., and Posner, B. Z. (2007). The Leadership Challenge. San Francisco,
CA: John Wiley & Sons, Inc.
Kular, S., Gatenby, M., Rees, C., Soane, E., and Truss, K. (2008). Employee
Engagement: A Literature Review. Kingston University, Kingston Business School.
Available at: http://eprints.kingston.ac.uk/4192/1/19wempen.pdf [accessed June
18, 2011].
Latham, G. P., and Pinder, C. C. (2005). Work motivation theory and research
at the dawn of the twenty-ﬁrst century. Annu. Rev. Psychol. 56, 485–516. doi:
10.1146/annurev.psych.55.090902.142105
Macey,W. H., and Schneider, B. (2008). The meaning of employee engagement. Ind.
Organ. Psychol. 1, 3–30. doi: 10.1111/j.1754-9434.2007.0002.x
Macey, W. H., Schneider, B., Barbera, K. M., and Young, S. A. (2009). Employee
Engagement: Tools for Analysis, Practice, and Competitive Advantage. New York,
NY: Blackwell Press. doi: 10.1002/9781444306538
Matthews, G., Zeidner, M., and Roberts, R. D. (2002). Emotional Intelligence: Science
and Myth. Cambridge, MA: The MIT Press.
Mayer, J. D., Roberts, R. D., and Barsade, S. G. (2008). Human abil-
ities: emotional intelligence. Annu. Rev. Psychol. 59, 507–536. doi:
10.1146/annurev.psych.59.103006.093646
Mayer, J. D., and Salovey, P. (1997). “What is emotional intelligence?” in Emo-
tional Development and Emotional Intelligence: Educational Implications, eds P.
Salovey, D. J. Sluyter, P. Salovey, and D. J. Sluyter (New York, NY: Basic Books),
3–34.
McClelland, D. C. (1973). Testing for competence rather than for ‘intelligence.’Am.
Psychol. 28, 1–14. doi: 10.1037/h0034092
Momeni, N. (2009). The relation between managers emotional intelligence and the
organizational climate they create. Public Pers. Manag. 38, 35–48.
O’Boyle, E. H., Humphrey, R. H., Pollack, J. M., Hawver, T. H., and Story, P.
A. (2011). The relation between emotional intelligence and job performance: a
meta-analysis. J. Organ. Behav. 32, 788–818. doi: 10.1002/job.714
Offermann, L. R., Bailey, J. R., Vasilopoulos, N. L., Seal, C., and Sass, M.
(2004). The relative contributions of emotional competence and cognitive abil-
ity to individual and team performance. Hum. Perform. 17, 219–243. doi:
10.1207/s15327043hup1702_5
Ravichandran, K. K., Arasu, R. R., and Arun Kumar, S. S. (2011). The impact of
emotional intelligence on employee work engagement behavior: an empirical
study. Int. J. Bus. Manag. 6, 157–169. doi: 10.5539/ijbm.v6n11p157
Rhee, S., and Yoon, H. J. (2012). “Share positive affect in workgroups,” in The
Handbook of Positive Organizational Scholarship, eds K. S. Cameron and G. M
Spreitzer (New York, NY: Oxford University Press), 215–227.
Rhoades, L., and Eisenberger, R. (2002). Perceived organizational support: a review
of the literature. J. Appl. Psychol. 87, 698–714. doi: 10.1037/0021-9010.87.4.698
Rich, B., LePine, J. A., and Crawford, E. R. (2010). Job engagement:
antecedents and effects on job performance. Acad. Manag. J. 53, 617–635. doi:
10.5465/AMJ.2010.51468988
Saks, A. (2006). Antecedents and consequences of employee engagement. J. Manag.
Psychol. 21, 600–619. doi: 10.1108/02683940610690169
Saks, A. M., and Gruman, J. A. (2014). What do we really know about employee
engagement? Hum. Res. Dev. Q. 25, 155–182. doi: 10.1002/hrdq.21187
Salanova, M., Agut, S., and Peiró, J. (2005). Linking organizational resources
and work engagement to employee performance and customer loyalty: the
mediation of service climate. J. Appl. Psychol. 90, 1217–1227. doi: 10.1037/0021-
9010.90.6.1217
Schaufeli, W., Bakker, A. B., and Salanova, M. (2006). The measurement of work
engagement with a short questionnaire: a cross-national study. Educ. Psychol.
Meas. 66, 701–716. doi: 10.1177/0013164405282471
Schmitt, N., Cortina, J. M., Ingerick, M. J., and Wiechmann, D. (2003). “Personnel
selection and employee performance,” in Handbook of Psychology: Industrial and
Organizational Psychology, Vol. 12, eds W. C. Borman, D. R. Ilgen, R. J. Klimoski,
Frontiers in Psychology | Personality and Social Psychology November 2014 | Volume 5 | Article 1322 | 10
Mahon et al. Antecedents of organizational engagement
W. C. Borman, D. R. Ilgen, and R. J. Klimoski (Hoboken, NJ: John Wiley & Sons
Inc.), 77–105.
Schutte, N. S., Malouff, J. M., Hall, L. E., Haggerty, D. J., Cooper, J. T., Golden, C. J.,
et al. (1998). Development and validation of a measure of emotional intelligence.
Pers. Individ. Dif. 25, 167–177. doi: 10.1016/S0191-8869(98)00001-4
Seligman, M. P., and Csikszentmihalyi, M. (2000). Positive psychology: an
introduction. Am. Psychol. 55, 5–14. doi: 10.1037/0003-066X.55.1.5
Taylor, S.N., andHood, J.N. (2011). Itmaynot bewhat you think: gender differences
in predicting emotional and social competence. Hum. Relations 64, 627–652. doi:
10.1177/0018726710387950
Walter, F., Cole, M. S., and Humphrey, R. H. (2011). Emotional intelligence:
sine qua non of leadership or folderol? Acad. Manag. Perspect. 25, 45–59. doi:
10.5465/AMP.2011.59198449
Wijhe, C., Peeters, M., Schaufeli, W., and Hout, M. (2011). Understanding worka-
holism and work engagement: the role of mood and stop rules. Career Dev. Int
16, 254–270. doi: 10.1108/13620431111140156
Wolff, S. B. (2007). Emotional and Social Competency Inventory Technical Manual.
Boston, MA: Hay Group.
Conflict of Interest Statement:The authors declare that the researchwas conducted
in the absence of any commercial or ﬁnancial relationships that could be construed
as a potential conﬂict of interest.
Received: 25 August 2014; accepted: 31 October 2014; published online: 18 November
2014.
Citation: Mahon EG, Taylor SN and Boyatzis RE (2014) Antecedents of organi-
zational engagement: exploring vision, mood and perceived organizational sup-
port with emotional intelligence as a moderator. Front. Psychol. 5:1322. doi:
10.3389/fpsyg.2014.01322
This article was submitted to Personality and Social Psychology, a section of the journal
Frontiers in Psychology.
Copyright©2014Mahon, Taylor andBoyatzis. This is an open-access article distributed
under the terms of the Creative Commons Attribution License (CC BY). The use, dis-
tribution or reproduction in other forums is permitted, provided the original author(s)
or licensor are credited and that the original publication in this journal is cited, in
accordance with accepted academic practice. No use, distribution or reproduction is
permitted which does not comply with these terms.
www.frontiersin.org November 2014 | Volume 5 | Article 1322 | 11
